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Simple is Best 

How to Attract & Return Visitors to Your Site 

New visitors to your page are not familiar with your content. 

You know your content. It makes sense to you. 
Will it also make sense to your visitor? 

What is the purpose of your web text? 
To entertain?  To inform? 

What is the purpose of your webpage? 
 Is it one thing or many things? 

Are too many items competing for attention? 
Is your visitor missing your message? 

A frustrated visitor will go elsewhere. 

Think in “bullet points” 

• Sign up for class.
• Register for the seminar.
• Download the form.
• Find out more.

More is not better when you cannot 
easily read and digest the content. 

A noted web expert says: 

Jakob Nielsen:  http://www.nngroup.com/articles/author/jakob-nielsen/ 

‘Write as simply as possible.  Throw out half of what you wrote. 
Summarize that.  
That’s the final copy.’ 

http://www.nngroup.com/articles/author/jakob-nielsen/
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Did You Know? 

75%  is the average percentage of webpages that never get updated after their initial creation 

* Drupal user statistics, 5/20/17

Engaging Content
Your copy should speak to visitors. Not at them. 

Use words your visitors know and understand. Your content should be engaging and understandable. 

Avoid insider-speak, jargon, and acronyms, (MCC, AJS, LEC, etc.). These are a turn-off. 

Check your content for fast comprehension and impatient readers. Write content that is descriptive and easy 
to grasp. Be succinct. Use an active voice. Use Register for class not All returning students are encouraged to 
register for class. 

Benefits vs Features 
Features are “shiny” or “flashy”.  The perception of a feature's result is what attracts you to a particular 
product or service. It’s new. It’s custom. 

So what’s a benefit? A benefit put simply: Benefits are results. 

“People don’t want to buy a quarter-inch drill. They want a quarter-inch hole.” 

Theodore Levitt, former Harvard marketing professor and editor of the Harvard Business Review 

Web users are task oriented. They looking for an answer to a question, to solve a problem, or find specific 
information. 

Do you want them to do something? 

Then be simple and clear.  Tell them what to do. 

Register for class. Download the syllabus. Make an appointment. 

http://www.economist.com/node/13167376
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Fresh and Relevant 
Dated content and especially out-of-date content is a site killer. Users are offended by irrelevant information. 
Users are frustrated by information that is not factual, or is off-topic.  Don't make me hunt for the important 
stuff. 

Remember to go back each semester (at a minimum) and review and refresh what is posted. 

Change it up. Add a relevant fact block or image. Just be sure your facts are accurate and images are not 
copyrighted. Link to news releases to highlight activities, awards and student achievements. 

Get Organized 

The most important idea(s) should be at the top of the page.  If there is a step-by-step process – use a list. 

Headings tell a user this is the main idea. 

Subheads allow organization of topics related to each main idea. 

They both allow a visitor to skim your content. Proper use of Headings and Subheads help make your pages 
accessible to visitors using assistive technology.  (ADA Compliant – more detail in ADA handout). 

Use Your Space Wisely 

Your top three goals of your landing page (the homepage for your department or program) are to: 

1. Give information & gain interest
2. Provide navigation & establish where you are in the website
3. Explain the site’s purpose

Encourage User Learning 
Extra features or too many choices make it harder for users to discover options or identify the choices you 
want them to make. 

Remember the importance of user expectations. Prioritize your content to increase findability. 



Institutional Advancement 
Marketing| Web Services 

8/11/2020 Page 4 of 4 

KISS:  Keep it Simple Silly 

Offering fewer choices makes choosing easier. 

Make choices easy to find. Don't make people search for key steps. 

Always use consistent terminology. 

Don’t talk about Registering for classes and then Signing-up for classes. 

Are these two different things? 

Make sure your navigation is clear so users know what to expect and can click back and forth easily. 

A lost user is unlikely to return. 
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